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AUTHORIZED FEDERAL SUPPLY SERVICE 
SCHEDULE PRICE LIST 

FOR 

Advertising and Integrated Marketing Solutions 

(AIMS)   
FSC Class  541  

 

SPECIAL ITEM NUMBERS (SIN): 
SIN 541-1  Advertising Services  
SIN 541-5  Integrated Marketing Services 
 

Northrop Grumman Space & Mission Systems Corp 
12900 Federal Systems Park Drive 

Fairfax, Virginia  22033-4411 
Office:     (703) 561-4468 
Fax:         (703) 713-1637 

 
Contract Administrator:  Patricia Jenkins 

Phone:  (703) 561-4468  Fax:  (703) 713-1637 
Email:  patricia.jenkins@ngc.com 

Contractor’s Website:  http://www.is.northropgrumman.com/contracts/gsa/aims/index.html 
(A Large Business) 

 
Contract Number:  GS-23F-0307P 

For more information on ordering from Federal Supply Schedules  
click on the FSS Schedules button at fss.gsa.gov. 

 

Period Covered by the Contract:   June 24, 2009 – June 23, 2014  
 
 
 

On-line access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an 
electronic delivery order are available through GSA Advantage!, a menu-driven database system.  The INTERNET 

address GSA Advantage! is:  GSAAdvantage.gov. 
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Overview of NGMS Service Offerings 

Northrop Grumman Mission Systems (NGMS) is a multinational corporation with headquarters in Reston, Virginia.  Our 
16,000 employees address a broad spectrum of technology-driven programs and projects, in many markets, for hundreds of clients. 

Northrop Grumman Mission Systems (NGMS), the performing entity, offers a full range of professional services to all agencies 
and departments, both defense and civil, of the Federal Government.  Under our GSA Advertising and Integrated Marketing 
Solutions (AIMS) Schedule, we serve the 48 contiguous states, the District of Columbia, Alaska, Hawaii, the Commonwealth of 
Puerto Rico, and all U.S. Government installations and/or agencies abroad. 

Our AIMS services include: Advertising Services and Integrated Marketing Services.  Service offerings are organized into the 
following Special Item Number (SIN) functional areas: 

SIN 541-1 Advertising Services  

SIN 541-5 Integrated Marketing Services 

SIN 541-1 Advertising Services 

Northrop Grumman Mission Systems will provide expert advice, assistance, guidance or counseling in support of 
promoting public awareness of agency mission and initiatives, facilitating public understanding of complex technical 
and social issues, and disseminating information to industry and consumer advocacy groups. 

SIN 541-5 Integrated Marketing Services 

Northrop Grumman Mission Systems has strong capabilities to provide exceptional support in all phases of integrated 
marketing services. This support includes media plans and creative multimedia execution of campaigns using broadcast 
media, multimedia Web sites and information portals, commercial art/graphic design, photography, trade 
shows/exhibits, knowledge management, and videotape and film production. 
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Overview of NGMS Prices 

The common thread throughout all NGMS organizations and programs is the outstanding quality of our personnel.  Our 
staff provides both breath and depth of management, business and technical capability.  In delivering our AIMS service 
offerings we will tap into an extremely wide range of skill sets - 42 separate labor categories have been identified. 
Presented below are the qualifications associated with each labor category along with the Education/Experience 
substitution requirements.  Table 1 presents the NGMS Government Site hourly rate for each labor category.  Table 2 
presents the Contractor Site hourly rate for each labor category. Rates shown are valid for performance on a yearly 
basis, changing on June 24 each year of the contract.  The current contract runs through June 23, 2009.   

 
AIMS Labor Category Qualifications 

 
 

Education/Experience substitution policy is outlined below: 
 

 
 

 
1)  Project Manager Media Services I   

Requires a Bachelor’s degree with extensive knowledge of marketing and media practices, and multimedia tools and techniques.  At least 
15 years of relevant experience with a minimum of 6 years experience in the management, planning and implementation of marketing, 
media and public information projects. 
 

2) Project Manager Media Services II   
Requires a Bachelor’s degree with extensive knowledge of marketing and media practices, and multimedia tools and techniques.  At least 
10 years of relevant experience with a minimum of 4 years experience in the management, planning and implementation of marketing, 
media and public information projects. 
 

        3)          Project Manager Media Services III      
Requires a Bachelor’s degree with extensive knowledge of marketing and media practices, and multimedia tools and techniques.  At least 
5 years of relevant experience with a minimum of 1 year experience in the management, planning and implementation of marketing, 
media and public information projects. 

4)  Communications Specialist I   
 

Requires a Bachelor’s degree with extensive knowledge of public communications techniques and strategies.  At least 15 years of 
relevant experience with a minimum of 6 years experience in synthesizing complex information and data into well organized themes and 
presentation products for public consumption. 
 

        5) Communications Specialist II   
 

Requires a Bachelor’s degree with extensive knowledge of public communications techniques and strategies.  At least 10 years of 
relevant experience with a minimum of 4 years experience in synthesizing complex information and data into well organized themes and 
presentation products for public consumption. 
 

Degree Degree & Experience Substitution Related Experience Substitution 
Associate’s 2 years 2 years 
Bachelor’s Associate’s + 2 years 4 years 
Master’s Bachelor’s + 2 years 6 years 
Doctorate Master’s + 4 years 10 years 
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         6)  Communications Specialist III   
 

Requires a Bachelor’s degree with extensive knowledge of public communications techniques and strategies.  At least 7 years of relevant 
experience with a minimum of 2 years experience in synthesizing complex information and data into well organized themes and 
presentation products for public consumption. 
 

        7)    Communications Specialist IV   
 

Requires a Bachelor’s degree with extensive knowledge of public communications techniques and strategies.  At least 4 years of relevant 
experience with a minimum of 1 year experience in synthesizing complex information and data into well organized themes and 
presentation products for public consumption. 
 

         8)            Communications Specialist V   
Requires a Bachelor’s degree with knowledge of public communications techniques and strategies.   

 

9)        Marketing Specialist I   
 

Requires a Bachelor’s degree with extensive knowledge of marketing principles and applications.  At least 15 years of relevant 
experience with a minimum of 6 years experience in the development of marketing strategies and themes, and in the implementation of 
integrated marketing and communications campaigns.  
 

10)  Marketing Specialist II   
 

Requires a Bachelor’s degree with extensive knowledge of marketing principles and applications.  At least 12 years of relevant 
experience with a minimum of 4 years experience in the development of marketing strategies and themes, and in the implementation of 
integrated marketing and communications campaigns. 

 
  

11)  Marketing Specialist III  
  

Requires a Bachelor’s degree with extensive knowledge of marketing principles and applications.  At least 9 years of relevant experience 
with a minimum of 3 years experience in the development of marketing strategies and themes, and in the implementation of integrated 
marketing and communications campaigns.   
 

12)  Marketing Specialist IV   
 
Requires a Bachelor’s degree with extensive knowledge of marketing principles and applications.  At least 5 years of relevant experience 
with a minimum of 2 years experience in the development of marketing strategies and themes, and in the implementation of integrated 
marketing and communications campaigns. 

 
13)  Marketing Specialist V   

 
Requires a Bachelor’s degree with knowledge of marketing principles and applications.  At least 1 year of relevant experience.     

 
14)       Market Research Analyst I  
 

Requires a Bachelor’s degree with extensive knowledge and experience in the processes and techniques associated with market research.  
At least 7 years of related experience with a minimum of 3 years experience in the collection, interpretation, analysis, and presentation of 
market data and information.  
 

15)       Market Research Analyst II  
 

Requires a Bachelor’s degree with extensive knowledge and experience in the processes and techniques associated with market research.  
At least 4 years of related experience with a minimum of 2 years experience in the collection, interpretation, analysis, and presentation of 
market data and information. 
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16)       Market Research Analyst III  
 

Requires a Bachelor’s degree with extensive knowledge and experience in the processes and techniques associated with market research.  
At least 3 years of related experience with a minimum of 1 year experience in the collection, interpretation, analysis, and presentation of 
market data and information. 
 

17)       Market Research Analyst IV  
 

Requires a Bachelor’s degree with knowledge of the processes and techniques associated with market research.   
 

 
18)       Writer I  
 

Requires a Bachelors degree with extensive knowledge and experience in writing techniques and applications for Business 
Communications or Marketing efforts.   At least 10 years of related experience with a minimum of 4 years of experience in authoring 
reports, articles, pamphlets or other appropriate documents for public consumption.  
 

19)        Writer II  
 

Requires a Bachelors degree with extensive knowledge and experience in writing techniques and applications for Business 
Communications or Marketing Efforts.  At least 5 years of related experience with a minimum of 2 years of experience in authoring 
reports, articles, pamphlets or other appropriate documents for public consumption. 

 
20)        Writer III  
 

Requires a Bachelors degree with extensive knowledge and experience in writing techniques and applications for Business 
communications or Marketing efforts.   At least 1 year of related experience with some experience in authoring reports, articles, 
pamphlets or other appropriate documents for public consumption. 

 
21)       Editor I  
 

Requires a Bachelors degree with extensive knowledge and experience in editing techniques and applications.  At least 10 years of 
related experience with a minimum of 4 years of experience in editing reports, articles, pamphlets or other appropriate documents for 
public consumption. 

 
22)      Editor II  

 
Requires a Bachelors degree with extensive knowledge and experience in editing techniques and applications.  At least 5 years of related 
experience with a minimum of 2 years of experience in editing reports, articles, pamphlets or other appropriate documents for public 
consumption. 
 

23)       Editor III  
 
Requires a Bachelors degree with extensive knowledge and experience in editing techniques and applications.  At least 1 year of related 
experience and some experience in editing reports, articles, pamphlets or other appropriate documents for public consumption. 
 
 
 

24)       Producer I  
 
Requires a Bachelors degree with extensive knowledge and experience in the design, development, and production of multi-media 
communications products and services.  At least 15 years of related experience with a minimum of 6 years of experience in the actual 
production of finished complex communications products tailored to specific client requirements.  
 

25)      Producer II  
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Requires a Bachelors degree with extensive knowledge and experience in the design, development, and production of multi-media 
communications products and services.  At least 10 years of related experience with a minimum of 4 years of experience in the actual 
production of finished complex communications products tailored to specific client requirements. 
 

26)       Producer III  
 
Requires a Bachelors degree with extensive knowledge and experience in the design, development, and production of multi-media 
communications products and services.  At least 5 years of related experience with a minimum of 1 year of experience in the actual 
production of finished complex communications products tailored to specific client requirements. 
 

27)      Conference Coordinator I  
 
Requires a Bachelors degree with extensive experience in the planning, promotion, and execution of conferences, symposia, and trade 
shows.  At least 7 years of related experience with a minimum of 3 years of experience providing logistical coordination for conferences 
and/or planning and implementing conference exhibits and displays.  
 

28)      Conference Coordinator II  
 

Requires a Bachelors degree with extensive experience in the planning, promotion, and execution of conferences, symposia, and trade 
shows.  At least 4 years of related experience with a minimum of 2 years of experience providing logistical coordination for conferences 
and/or planning and implementing conference exhibits and displays. 

 
29)      Conference Coordinator III  
 

Requires a Bachelors degree with extensive experience in the planning, promotion, and execution of conferences, symposia, and trade 
shows.  At least 2 years of related experience with a minimum of 1 year of experience providing logistical coordination for conferences 
and/or planning and implementing conference exhibits and displays. 

 
30)       Conference Coordinator IV  
 

Requires a Bachelors degree and familiarity with the planning, promotion, and execution of conferences, symposia, and trade shows.  

 
31)       Discipline Specialist I  

 
Requires a Bachelors degree with extensive knowledge and expertise in a relevant technical, scientific, or engineering discipline.  At 
least 20 years of relevant experience with a minimum of 10 years of experience with specialized technical, scientific, or engineering 
programs involving the analysis, design, development, or operation of complex systems. 

 
32)       Discipline Specialist II   

Requires a Bachelors degree with extensive knowledge and expertise in a relevant technical, scientific, or engineering discipline.  At 
least 15 years of relevant experience with a minimum of 7 years of experience with specialized technical, scientific, or engineering 
programs involving the analysis, design, development, or operation of complex systems. 

 
33)       Discipline Specialist III   
 

Requires a Bachelors degree with extensive knowledge and expertise in a relevant technical, scientific, or engineering discipline.  At 
least 8 years of relevant experience with a minimum of 4 years of experience with specialized technical, scientific, or engineering 
programs involving the analysis, design, development, or operation of complex systems. 
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34)       Discipline Specialist IV   
 

Requires a Bachelors degree with extensive knowledge and expertise in a relevant technical, scientific, or engineering discipline.  At 
least 5 years of relevant experience with a minimum of 2 years of experience with specialized technical, scientific, or engineering 
programs involving the analysis, design, development, or operation of complex systems. 

 
35)       Discipline Specialist V   
 

Requires a Bachelors degree with extensive knowledge and expertise in a relevant technical, scientific, or engineering discipline.  At 
least 2 years of relevant experience. 

 
36)       Marketing/Media Administrative Assistant I     

Requires knowledge and experience with administrative support functions and activities.  At least 10 years of relevant experience with a 
minimum of 4 years of experience in providing administrative support to marketing, media or public information projects. 

 
37)      Marketing/Media Administrative Assistant II     

Requires knowledge and experience with administrative support functions and activities.  At least 5 years of relevant experience with a 
minimum of 2 years of experience in providing administrative support to marketing, media or public information projects. 

 
38)       Marketing/Media Administrative Assistant III    
 

Requires knowledge and experience with administrative support functions and activities, with emphasis on communications, marketing 
and media and public information projects. 

 
39)       Business Analyst I   
 

Requires a Bachelors degree and detailed knowledge of business and financial practices and standards.  At least 15 years of relevant 
experience with a minimum of 8 years of experience in executing project control, accounting, contract administration or other related 
business functions with emphasis on  public information, marketing, media and communication. 
 

40)       Business Analyst II   
 
Requires a Bachelors degree and detailed knowledge of business and financial practices and standards.  At least 7 years of relevant 
experience with a minimum of 3 years of experience in executing project control, accounting, contract administration or other related 
business functions with emphasis on public information, marketing, media and communication. 
 

41)       Business Analyst III  
 

Requires a Bachelors degree and detailed knowledge of business and financial practices and standards.  Emphasis  in public information, 
marketing, media and communication experience. 

 
42)       Executive Manager  

Requires a Bachelors degree with extensive leadership experience managing large organizations involving multiple concurrent projects, 
multidisciplinary staffs, and a diverse client base.  At least 20 years of relevant experience with a minimum of 10 years experience in 
managing a large complex organization.   
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Table 1.  AIMS NGMS Government Site Labor Rates Year 5 – Year 10 
June 24, 2008 through June 23, 2014 
Rates are provided on a yearly basis 

 TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL
 Year 5  Year 6  Year 7  Year 8  Year 9  Year 10
 RATE RATE RATE RATE RATE RATE 
 
 

6/24/08-
6/23/09 

6/24/09-
6/23/10 

6/24/10-
6/23/11 

6/24/11-
6/23/12 

6/24/12-
6/23/13 

6/24/13-
6/23/14 

1)   Project Manager Media Services I   $157.99 $162.73 $167.61 $172.64 $177.82 $183.16 
2)   Project Manager Media Services II   $123.56 $127.27 $131.09 $135.02 $139.07 $143.24 
3)   Project Manager Media Services III   $98.51 $101.47 $104.51 $107.65 $110.88 $114.21 
4)   Communications Specialist I   $135.37 $139.43 $143.62 $147.93 $152.36 $156.93 
5)   Communications Specialist II   $114.07 $117.50 $121.02 $124.65 $128.39 $132.24 
6)   Communications Specialist III   $98.51 $101.47 $104.51 $107.65 $110.88 $114.21 
7)   Communications Specialist IV   $71.93 $74.08 $76.31 $78.60 $80.95 $83.38 
8)   Communications Specialist V   $53.15 $54.74 $56.38 $58.08 $59.82 $61.61 
9)   Marketing Specialist I  $142.91 $147.20 $151.62 $156.16 $160.85 $165.67 
10)  Marketing Specialist II  $128.68 $132.54 $136.52 $140.62 $144.83 $149.18 
11)  Marketing Specialist III  $113.29 $116.69 $120.19 $123.80 $127.51 $131.34 
12)  Marketing Specialist IV   $75.90 $78.17 $80.52 $82.93 $85.42 $87.98 
13)  Marketing Specialist V   $53.15 $54.74 $56.38 $58.08 $59.82 $61.61 
14)  Market Research Analyst I  $98.51 $101.47 $104.51 $107.65 $110.88 $114.21 
15)  Market Research Analyst II  $71.93 $74.08 $76.31 $78.60 $80.95 $83.38 
16)  Market Research Analyst III  $65.49 $67.45 $69.47 $71.56 $73.71 $75.92
17)  Market Research Analyst IV  $53.15 $54.74 $56.38 $58.08 $59.82 $61.61 
18)  Writer I  $85.47 $88.03 $90.67 $93.39 $96.19 $99.08 
19)  Writer II  $73.92 $76.13 $78.42 $80.77 $83.19 $85.69 
20)  Writer III  $47.71 $49.14 $50.61 $52.13 $53.70 $55.31 
21)  Editor I  $85.47 $88.03 $90.67 $93.39 $96.19 $99.08 
22)  Editor II  $73.92 $76.13 $78.42 $80.77 $83.19 $85.69 
23)  Editor III  $47.71 $49.14 $50.61 $52.13 $53.70 $55.31 
24)  Producer I  $142.91 $147.20 $151.62 $156.16 $160.85 $165.67 
25)  Producer II  $114.07 $117.50 $121.02 $124.65 $128.39 $132.24 
26)  Producer III  $98.51 $101.47 $104.51 $107.65 $110.88 $114.21 
27)  Conference Coordinator I  $83.55 $86.05 $88.63 $91.29 $94.03 $96.85 
28)  Conference Coordinator II  $67.63 $69.65 $71.74 $73.90 $76.11 $78.40 
29)  Conference Coordinator III  $55.43 $57.09 $58.80 $60.57 $62.38 $64.25 
30)  Conference Coordinator IV  $47.71 $49.14 $50.61 $52.13 $53.70 $55.31 
31)  Discipline Specialist I  $165.92 $170.90 $176.03 $181.31 $186.75 $192.35 
32)  Discipline Specialist II  $150.81 $155.34 $160.00 $164.80 $169.74 $174.83 
33)  Discipline Specialist III  $113.29 $116.69 $120.19 $123.80 $127.51 $131.34 
34)  Discipline Specialist IV  $91.85 $94.61 $97.45 $100.37 $103.38 $106.48 
35)  Discipline Specialist V  $70.66 $72.78 $74.96 $77.21 $79.52 $81.91 
36)  Marketing/Media Administrative Assistant I   $44.93 $46.28 $47.66 $49.09 $50.57 $52.08 
37)  Marketing/Media Administrative Assistant II  $42.06 $43.32 $44.62 $45.96 $47.34 $48.76 
38)  Marketing/Media Administrative Assistant III $36.01 $37.09 $38.20 $39.35 $40.53 $41.74 
39)  Business Analyst I  $95.03 $97.89 $100.82 $103.85 $106.96 $110.17 
40)  Business Analyst II  $81.98 $84.43 $86.97 $89.58 $92.26 $95.03 
41)  Business Analyst III  $47.71 $49.14 $50.61 $52.13 $53.70 $55.31 
42)  Executive Manager  $160.08 $164.88 $169.83 $174.92 $180.17 $185.58 
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Table 2.  AIMS NGMS Contractor Site Labor Rates Year 5 – Year 10 
June 24, 2008 through June 23, 2014 
Rates are provided on a yearly basis 

TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL 
 Year 5  Year 6  Year 7  Year 8  Year 9  Year 10 
 RATE RATE RATE RATE RATE RATE 

6/24/08-
6/23/09 

6/24/09-
6/23/10 

6/24/10-
6/23/11 

6/24/11-
6/23/12 

6/24/12-
6/23/13 

6/24/13-
6/23/14 

1)  Project Manager Media Services I   $175.40 $180.66 $186.08 $191.66 $197.41 $203.34 
2)  Project Manager Media Services II   $154.00 $158.62 $163.38 $168.28 $173.33 $178.53 
3)  Project Manager Media Services III   $128.29 $132.14 $136.11 $140.19 $144.39 $148.73 
4)  Communications Specialist I   $164.09 $169.01 $174.08 $179.31 $184.69 $190.23 
5)  Communications Specialist II   $143.68 $147.99 $152.43 $157.01 $161.72 $166.57 
6)  Communications Specialist III   $128.29 $132.14 $136.11 $140.19 $144.39 $148.73 
7)  Communications Specialist IV   $100.39 $103.41 $106.51 $109.70 $112.99 $116.38 
8)  Communications Specialist V   $75.38 $77.64 $79.97 $82.37 $84.84 $87.38 
9)  Marketing Specialist I  $167.86 $172.90 $178.08 $183.43 $188.93 $194.60 
10) Marketing Specialist II  $159.38 $164.16 $169.09 $174.16 $179.38 $184.77 
11) Marketing Specialist III  $142.91 $147.20 $151.62 $156.16 $160.85 $165.67 
12) Marketing Specialist IV   $104.10 $107.23 $110.44 $113.76 $117.17 $120.69 
13) Marketing Specialist V   $75.38 $77.64 $79.97 $82.37 $84.84 $87.38 
14) Market Research Analyst I  $128.29 $132.14 $136.11 $140.19 $144.39 $148.73 
15) Market Research Analyst II  $100.39 $103.41 $106.51 $109.70 $112.99 $116.38 
16) Market Research Analyst III  $86.91 $89.51 $92.20 $94.96 $97.81 $100.75 
17) Market Research Analyst IV  $75.38 $77.64 $79.97 $82.37 $84.84 $87.38 
18) Writer I  $108.88 $112.15 $115.51 $118.98 $122.55 $126.23 
19) Writer II  $83.39 $85.89 $88.46 $91.12 $93.85 $96.67 
20) Writer III  $64.33 $66.26 $68.24 $70.29 $72.40 $74.57 
21) Editor I  $108.88 $112.15 $115.51 $118.98 $122.55 $126.23 
22) Editor II  $83.39 $85.89 $88.46 $91.12 $93.85 $96.67 
23) Editor III  $64.33 $66.26 $68.24 $70.29 $72.40 $74.57 
24) Producer I  $167.86 $172.90 $178.08 $183.43 $188.93 $194.60 
25) Producer II  $143.68 $147.99 $152.43 $157.01 $161.72 $166.57 
26) Producer III  $128.29 $132.14 $136.11 $140.19 $144.39 $148.73 
27) Conference Coordinator I  $102.47 $105.55 $108.71 $111.98 $115.34 $118.80 
28) Conference Coordinator II  $77.93 $80.26 $82.67 $85.15 $87.71 $90.34 
29) Conference Coordinator III  $65.07 $67.02 $69.03 $71.10 $73.23 $75.43 
30) Conference Coordinator IV  $64.33 $66.26 $68.24 $70.29 $72.40 $74.57 
31) Discipline Specialist I  $182.50 $187.97 $193.61 $199.42 $205.41 $211.57 
32) Discipline Specialist II  $171.81 $176.96 $182.27 $187.74 $193.37 $199.18 
33) Discipline Specialist III  $142.91 $147.20 $151.62 $156.16 $160.85 $165.67 
34) Discipline Specialist IV  $121.07 $124.71 $128.45 $132.30 $136.27 $140.36 
35) Discipline Specialist V  $97.73 $100.67 $103.69 $106.80 $110.00 $113.30 
36) Marketing Media Administrative Assistant I    $72.02 $74.18 $76.40 $78.69 $81.05 $83.49 
37) Marketing/Media Administrative Assistant II    $59.85 $61.64 $63.49 $65.40 $67.36 $69.38 
38) Marketing/Media Administrative Assistant III   $54.79 $56.43 $58.12 $59.87 $61.66 $63.51 
39) Business Analyst I  $124.35 $128.08 $131.93 $135.88 $139.96 $144.16 
40) Business Analyst II  $96.42 $99.32 $102.30 $105.37 $108.53 $111.78 
41) Business Analyst III  $64.33 $66.26 $68.24 $70.29 $72.40 $74.57 
42) Executive Manager  $197.35 $203.27 $209.37 $215.65 $222.12 $228.78 
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NGMS Pricing Specifics 

1. The prices indicated are valid through June 23, 2014. 

2. The Government’s order shall contain a detailed description of the specific effort and the duration of 
service. 

3. The minimum order value for a Government order is $300. 

4. NGMS established corporate policy with respect to travel expenses is to charge the Government for actual 
cost of lodging, not to exceed the Federal Travel Regulations (FTR) lodging per diem amount specified 
for the destination city plus applicable loadings.  Meals and incidental expenses are charged at the FTR 
per diem rate plus applicable loadings.  All requested travel between Government sites will be chargeable.  
Other Direct Costs (ODCs) will be billed at cost plus applicable indirect loadings.  Local travel is not 
reimbursable. 

5. The Government site rate is appropriate for Government requirements for which NGMS personnel are 
temporarily supporting the Government where  (1)  the Government provides all required facilities and 
equipment at a Government location and (2), the effort is or is anticipated to be performed by persons 
assigned on a long term (not less than 90 consecutive calendar days) full-time basis.  If the Government 
requires on-site support, NGMS will provide such support provided that facilities made available to 
NGMS on-site personnel are at least equal to facilities that the Government provides to its own personnel 
of comparable experience, ability, and position who are performing similar work.  These facilities shall 
include all of the equipment necessary. 

6. Service is subject to the availability of qualified personnel.  Should personnel performing a particular 
service become unavailable for continuing performance, NGMS will provide a suitable substitute, if 
available.  Performance will be subject to personal time off, in accordance with NGMS Policy, on a 
mutually agreeable schedule. 

7. No tax, including but not limited to income tax, value-added tax, business tax, withholding tax, turnover 
tax, or employee tax equalization expense has been incorporated in the rates.  If NGMS and/or its 
employees are subject to any incremental foreign jurisdiction taxes, NGMS shall be entitled to increase its 
contract value for an equivalent amount. 

8. Statistical Data for Government Ordering Office: 

Order/Modification Under Federal Schedule 
Contractor Establishment Code (DUNS) 083864038 
Type of Contractor - C.  Large Business 
Woman-Owned Small Business - No 
Contractor’s Taxpayer Identification Number (TIN) – 34-0575430 
CAGE Code:  69736 
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CUSTOMER INFORMATION 

1a. Special Item Numbers - See Page 3 

1b. Identification of lowest price model available - Not applicable 

2. Minimum Order Requirements: 

The minimum dollar value of orders to be issued is $300. 

3. Maximum Order: 

The maximum dollar value per delivery order will be $1,000,000 for all AIMS Services.  (See Question 1 under 
“Commonly Asked Questions”, Page 14) 

4. Geographic Scope of Contract: 

The geographic scope of this Contract is the 48 contiguous states, the District of Columbia, Alaska, Hawaii, the 
Commonwealth or Puerto Rico, and all U.S. Government installations and/or agencies abroad. 

5. Production Points and Statement Concerning Foreign Produced Items: 

Fairfax, Virginia, Fairfax County, 22033-4411.  No foreign products will be provided at this time. 

6. Discounts:  All prices listed are NET after discount; Payment terms are 0% net 30 

7. Quantity Discounts:  None 

8. Prompt Payment Terms:  Net 30 days 

9a. Government Commercial Credit Cards are accepted. 

9b. Discount for use of Government commercial Credit Card:  None 

10. Foreign Items:  Not applicable 

11a. Time of Delivery:  Delivery Schedule shall be specified in each Delivery Order/TaskOrder 

11b. Expedited Delivery:  Not applicable 

11c.  Overnight and 2-day delivery:  Not applicable 
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CUSTOMER INFORMATION (Concluded) 

11d. Urgent Requirements:  Not applicable 

12. F.O.B. point:  Destination 

13. Contractor’s Ordering Address: 

Northrop Grumman Space & Mission Systems Corp. 
Attention:  Patricia M. Jenkins 

 12900 Federal Systems Park Drive, M/S 7165AC 

 Fairfax, Virginia 22033-4411 
E-Mail:  patricia.jenkins@ngc.com 

14. Contractor’s Payment Address: 
Payment by check should be sent to:   
Northrop Grumman Space & Mission Systems Corp. 
C/o JP Morgan Chase Bank, New York 
Account Number:  323397395 
P.O. Box 27307 
New York, NY 10087-7307 
 
Wire Transfer Payment (EFT Remittance) 
Northrop Grumman Space & Mission Systems Corp.   
Account Number:  323397395 
Bank ABA Number:  021000021 
P.O. Box 27307 
New York, NY 10087-7307 
 

Below are the telephone numbers that can be used by ordering agencies to obtain the technical and/or 
ordering assistance. 
Phone:  (703) 561-4468 
Fax:  (703) 713-1637 

15. Warranty Provision:  For the purpose of this contract, commitments, warranties and representations include 
that the items delivered hereunder are merchantable and fit for use for the particular purpose described in this 
contract.  Except as otherwise provided by an express or implied warranty, the Contractor will not be liable to 
the Government for consequential damages resulting from any defect or deficiencies in accepted items.  The 
Contractor shall comply with all applicable Federal, State and local laws, executive orders, rules and regulations 
applicable to its performance under this contract. 

16. Export Packing Charges:  Not applicable 

17.  Terms and Conditions of Government Credit Card:  In accordance with the Government Commercial Credit 
Card guidelines. 

18.  Terms and Conditions of rental, maintenance, and repair: N/A 
 
19.  Terms and Conditions of Installation: N/A 
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20.  Terms and Conditions of Repair Parts indicating Date of Parts Price Lists and any 
Discounts from List Prices: N/A 

 
20a. Terms and Conditions for any Other Services: N/A 
 
21.  List of Service and Distribution Points: N/A 
 
22.  List of Participating Dealers: N/A 
 
23.  Preventive Maintenance: N/A 
 
24.  Year 2000 (Y2K) Compliant. 
 
25.  Environmental Attributes, e.g., recycled content, energy efficiency, and/or reduced 

pollutants. 
 
26.  Data Universal Number System (DUNS) Number: 083864038 
 
27.  Contractor is Registered in Central Contractor Registration (CCR) Database. 
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Commonly Asked Questions 

1. Is there an order limit of $1,000,000? 

No. There is no Maximum Order Limitation (MOL) with any order.  The “maximum order” value of $1,000,000 
is a threshold for asking the vendor for a discount. 

2. Are there any services that I cannot purchase from the NGMS GSA Schedule? 

Any AIMS Services work may be performed under the GSA Schedule.  NGMS may add services as they are 
needed.  However, modifications take about one month to process at GSA. 

3. Is award under the AIMS Schedule considered competitive?   

Yes, under Federal Procurement regulations, the award placed under AIMS is considered to be a 
competitive procurement. 

4. If I use the schedule, will I lose control of my project? 

No.  When you use NGMS GSA Schedule, you will be dealing directly with NGMS. 

5. Can I  obligate money now but spend it later? 

Yes.  You can obligate funds for future use through a Blanket Purchase Agreement (BPA).  BPA’s allow 
customers and contractors to set up on-going accounts to fill recurring requirements. 

6. What type of order can I use? 

The rates in NGMS GSA Schedule can be used for either FFP or Labor hour. 

7. What if I want an item (e.g., computer hardware) that is not provided on the NGMS GSA Schedule? 

Open Market (OM) items may be purchased on the same order with GSA Schedule items, as long as items are 
clearly distinguished as open market items. 

8. What are the invoicing procedures? 

Unless otherwise stated on an order, invoices shall be submitted on a monthly basis on the date prescribed in 
each order.  The invoice shall reflect the services delivered to the Government agency during the previous 
month.  NGMS is responsible for quarterly payment of the 1% Industrial Funding Fee to GSA. 
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Commonly Asked Questions (Continued) 

9. What if there are Security Requirements? 

In the event security requirements are necessary, the ordering activities may incorporate, in their delivery 
order(s), a security clause in accordance with current laws, regulations, and individual agency policy; however, 
the burden of administering the security requirements shall be with the ordering agency.  If any costs are 
incurred as a result of the inclusion of security requirements, such costs will be negotiated with the Schedule 
Contractor on an open market basis, outside the scope of the contract. 

10. What is GSA Advantage! (replaces the OSS ITS On-Line Schedule System)? 

The GSA Advantage! is an on-line, interactive electronic information and ordering system that provides on-line 
access to vendors’ schedule prices with ordering information.  The GSA Advantage! will allow the user to 
perform various searches across all contracts. 

Agencies can browse GSA Advantage! by accessing the Internet World Wide Web utilizing a browser (ex.: 
Netscape).  The Internet address is http://www.gsa.gov. 

 

http://www.gsa.gov/�
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How to Order 

GSA’s new schedule is intended to reduce paperwork, reduce costs, reduce the time it takes to conclude a contract, and 
encourage customer discretion.  For purchases under $2,500, you can simply place an order.  For purchases of $2,500 or 
more, you should request three or more proposals and make a “best value” decision. 

Ordering from the NGMS GSA Schedule is a simple process.  Just follow these steps: 

1. Identify and quantify your requirements. 

2. Review your requirements with your NGMS technical contact. 

3. Establish a mutually agreed upon Statement of Work (SOW). 

4. Establish funding. 

5. Send your order with agreed upon SOW to NGMS, using your agency’s approved GSA purchase order (e.g., 
GSA Form 300, Form DD1155) to: 

Address: Northrop Grumman Space & Mission Systems 

  Attention:  Patricia M. Jenkins 

  12900 Federal Systems Park Drive – M/S 7165AC 

  Fairfax, Virginia  22033-4411 

6. If you have any questions, please contact Patricia Jenkins. 

Phone:  (703) 561-4468 

Fax:  (703) 713-1637 

E-Mail:  patricia.jenkins@ngc.com 
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TERMS AND CONDITIONS APPLICABLE TO 
ADVERTISING AND INTEGRATED MARKETING SOLUTIONS 

(SPECIAL ITEM 541-1 and special item 541-5) 

SCOPE 

A. The prices, terms and conditions stated under Special Item Number 541-1, Advertising Services, and 
Special Item Number 541-5, Integrated Marketing  Services.  The Contractor shall provide services 
at the Contractor’s facility and/or at the Government location, as agreed to by the Contractor and the 
ordering activity. 

ORDERING PROCEDURES 

Procedures for AIMS professional services priced on GSA Schedule at hourly rates 

A. FAR 8.402 contemplates that GSA may occasionally find it necessary to establish special ordering 
procedures for individual Federal Supply Schedules or for some Special Item Numbers (SINs) 
within a Schedule. GSA has established special ordering procedures for AIMS professional services 
(SIN 541-1 AND 541-5) that are priced on Schedule at hourly rates. These special ordering 
procedures, which are outlined herein, take precedence over the procedures in FAR 8.404. 

B. The GSA has determined that the rates for AIMS professional services contained in this price list 
are fair and reasonable. However, the ordering activity using this contract is responsible for 
considering the level of effort and mix of labor proposed to perform a specific task being ordered 
and for making a determination that the total Firm-Fixed Price or ceiling price is fair and 
reasonable. 

C. When ordering AIMS  professional services, ordering activity shall: 

Prepare a Request for Proposal 

A. A performance-based statement of work that outlines, at a minimum, the work to be performed, 
location of work, period of performance, deliverable schedule, applicable standards, acceptance 
criteria, and any special requirements (i.e., security clearances, travel, special knowledge, etc.) 
should be prepared. 

B. A request for proposal should be prepared which includes the performance-based statement of work 
and requests submission of either a Firm-Fixed Price or a ceiling price to provide the services 
outlined in the statement of work. A Firm-Fixed Price delivery order shall be requested, unless the 
ordering activity makes a determination that it is not possible at the time of placing the delivery 
order to estimate accurately the extent or duration of the work or to anticipate cost with any 
reasonable degree of confidence. When such a determination is made, a Labor-Hour or Time-and-
Materials proposal to determine a ceiling price may be requested. The Firm-Fixed Price shall be 
based on the hourly rates in the Schedule contract and shall consider the mix of labor categories and 
level of effort required to perform the services described in the Statement of Work. The Firm-Fixed 
Price of the delivery order should also include any travel costs or other incidental costs related to 
performance of the services ordered, unless the delivery order provides for reimbursement of travel 
costs at the rates provided in the Federal Travel or Joint Travel Regulations. A ceiling price must be 
established for Labor-Hour and Time and Material delivery orders. 
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C. The request for proposal may request that contractors, if necessary or appropriate, submit a project 
plan for performing the task and information on the contractor’s experience and/or past 
performance performing similar tasks. 

D. The request for proposal shall notify the contractors what basis will be used for selecting the 
contractor to receive the delivery order. The notice shall include the basis for determining whether 
the contractors are technically qualified and provide an explanation regarding the intended use of 
any experience and/or past performance information in determining technical acceptability of 
responses. If consideration will be limited to Schedule contractors who are small business concerns 
as permitted by paragraph (c)(1) below, the request for proposals shall notify the contractors that 
will be the case. 

Transmit the Request for Proposal to Contractors 

A. Based upon an initial evaluation of catalogs and price lists; the ordering activity should identify the 
contractors that appear to offer the best value (considering the scope of services offered, hourly 
rates and other factors such as contractors’ locations, as appropriate). When buying AIMS  
professional services under SIN 541-1 AND 541-5, the ordering activity, at its discretion, may limit 
consideration to those Schedule contractors that are small business concerns. This limitation is not 
applicable when buying supplies and/or services under other SINs as well as SIN 541-1 AND 541-
5. The limitation may only be used when at least three (3) small businesses that appear to offer 
services that will meet the ordering activity’s needs are available, if the delivery order is estimated 
to exceed the micro-purchase threshold. 

B. The request for proposal should be issued to three (3) contractors if the proposed delivery order is 
estimated to exceed the micro-purchase threshold, but not to exceed the maximum order threshold. 
For proposed delivery orders exceeding the maximum order threshold, the request for proposal 
should be provided to additional contractors that offer services that will meet the ordering activity’s 
needs. The ordering activity should strive to minimize the contractors’ costs associated with 
responding to requests for proposals for specific delivery orders. Requests should be tailored to the 
minimum level necessary for adequate evaluation and selection for delivery order placement. 

Evaluate proposals and select the contractor to receive the delivery order 

A. After responses have been evaluated against the factors identified in the request for proposal, the 
delivery order should be placed with the Schedule contractor that represents the best value and 
results in the lowest overall cost alternative (considering price, special qualifications, administrative 
costs, etc.) to meet the Government’s needs. 

Establishment of Federal Supply Schedule Blanket Purchase Agreements (BPAs) 

A. The establishment of Federal Supply Schedule BPAs is permitted when following the ordering 
procedures in FAR 8.404. All Schedule contracts contain BPA provisions. All BPAs for services 
must define the services that may be ordered under the BPA, along with delivery or performance 
time frames, billing procedures, etc. The potential volume of delivery orders under BPAs, 
regardless of the size of individual delivery orders, may offer the ordering activity the opportunity 
to secure volume discounts. When establishing BPAs the ordering activity shall - 



 20 
 

B. Inform contractors in the request for proposal (based on the ordering activity’s requirement) if a 
single BPA or multiple BPAs will be established, and indicate the basis that will be used for 
selecting the contractors to be awarded the BPA.  

1) SINGLE BPA: Generally, a single BPA should be established when the ordering activity can 
define the tasks to be ordered under the BPA and establish a Firm-Fixed Price or ceiling price 
for individual tasks or services to be ordered. When this occurs, authorized users may place the 
order directly under the established BPA when the need for service arises. The Schedule 
contractor that represents the best value and results in the lowest overall cost alternative to meet 
the ordering activity’s needs should be awarded the BPA. 

2) MULTIPLE BPAs: When the ordering activity determines multiple BPAs are needed to meet its 
requirements, the ordering activity should determine which contractors can meet any technical 
qualifications before establishing the BPAs. When multiple BPAs are established, the 
authorized users must follow the procedure in (2)(a)(b) above, and then place the order with the 
Schedule contractor that represents the best value and results in the lowest overall cost 
alternative to meet the ordering activity’s needs.  

1. Review BPAs periodically. Such reviews shall be conducted at least annually. The purpose of 
the review is to determine whether the BPA still represents the best value (considering price, 
special qualifications, etc.) and results in the lowest overall cost alternative to meet the ordering 
activity’s needs. 

2. The ordering activity should give preference to small business concerns when two or more 
contractors can provide the services at the same Firm-Fixed Price or ceiling price. 

3. When the ordering activity’s requirement involves both products as well as AIMS professional 
services, the ordering activity should total the prices for the products and the Firm-Fixed Price 
for the services and select the contractor that represents the greatest value in terms of meeting 
the ordering activity’s total needs.  

4. The ordering activity, at a minimum, should document delivery orders by identifying the 
contractor the services were purchased from, the services purchased, and the amount paid. If 
other than a Firm-Fixed Price delivery order is placed, such documentation should include the 
basis for the determination to use a Labor-Hour or Time-and-Materials delivery order. For 
ordering activity’s requirements in excess of the micro-purchase threshold, the delivery order 
file should document the evaluation of Schedule contractors’ proposals that formed the basis for 
the selection of the contractor that received the delivery order and the rationale for any trade-
offs made in making the selection. 

Ordering Procedures for other services available on Schedule at fixed prices for specifically defined 
services or tasks. 

Orders placed pursuant to a Multiple Award Schedule (MAS), using the procedures in FAR 8.404, are 
considered to be issued pursuant to full and open competition. Therefore, when placing orders under 
Federal Supply Schedules, ordering activity need not seek further competition, synopsize the 
requirement, make a separate determination of fair and reasonable pricing, or consider small business 
set-asides in accordance with subpart 19.5. GSA has already determined the prices of items under 
Schedule contracts to be fair and reasonable. By placing an order against a Schedule using the 
procedures outlined below, the ordering activity has concluded that the delivery order represents the 
best value and results in the lowest overall cost alternative (considering price, special features, 
administrative costs, etc.), to meet the Government’s needs. 
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A. Orders placed at or below the micro-purchase threshold. The ordering activity can place orders at or 
below the micro-purchase threshold with any Federal Supply Schedule contractor.  

B. Orders exceeding the micro-purchase threshold but not exceeding the maximum order threshold. 
Delivery orders should be placed with the Schedule contractor that can provide the supply or 
service that represents the best value. Before placing a delivery order, the ordering activity should 
consider reasonably available information about the service offered under MAS contracts. This can 
be done by using the “GSA Advantage!™” on-line shopping service, or by reviewing the 
catalogs/price lists of at least three Schedule contractors and selecting the delivery and other options 
available under the Schedule that meets the ordering activity’s needs. In selecting the service 
representing the best value, the ordering activity may consider: (i) special features of the service 
that are required in effective program performance and that are not provided by a comparable 
service, and (ii) past performance. 

C. Orders exceeding the maximum order threshold. Each Schedule contract has an established 
maximum order threshold. This threshold represents the point where it is advantageous for the 
ordering activity to seek a price reduction. In addition to following the procedures outlined above, 
and before placing a delivery order that exceeds the maximum order threshold, ordering activity 
shall- 

1) Review additional Schedule contractors’ catalogs/price lists or use the “GSA Advantage!™” 
on-line shopping service; 

2) Based upon the initial evaluation, generally seek price reductions from the Schedule 
contractor(s) appearing to provide the best value (considering price and other factors); and  

3) After price reductions have been sought, place the order with the Schedule contractor that 
provides the best value and results in the lowest overall cost alternative. If further price 
reductions are not offered, an order may still be placed, if the ordering activity determines that 
it is appropriate. 

NOTE: For orders exceeding the maximum order threshold, the Contractor may: 

1) Offer a new lower price for this requirement (the Price Reductions clause is not applicable to 
orders placed over the maximum order in FAR 52.216-19 Order Limitations) 

2) Offer the lowest price available under the contract 

3) Decline the order (orders must be returned in accordance with FAR 52.216-19).  

D. Price Reductions. In addition to the circumstances outlined in paragraph (3), above, there may be 
instances when the ordering activity will find it advantageous to request a price reduction. For 
example, when the ordering activity finds a schedule service elsewhere at a lower price or when a 
BPA is being established to fill recurring requirements, requesting a price reduction could be 
advantageous. The potential volume of delivery orders under these agreements, regardless of the 
size of the individual delivery order, may offer the ordering activity the opportunity to secure 
greater discounts. Schedule contractors are not required to pass on to all Schedule users a price 
reduction extended only to an individual ordering activity for a specific delivery order.  

E. Small Business. For delivery orders exceeding the micro-purchase threshold, the ordering activity 
should give preference to the items of small business concerns when two or more items at the same 
delivered price will satisfy the requirement. 
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F. Documentation. Delivery orders should be documented, at a minimum, by identifying the Contractor 
the item was purchased from, the item purchased, and the amount paid. If an ordering activity 
requirement in excess of the micro-purchase threshold is defined so as to require a particular brand 
name, product, or feature of a product peculiar to one manufacturer, thereby precluding 
consideration of a product manufactured by another company, the ordering activity shall include an 
explanation in the file as to why the particular brand name, product, or feature is essential to satisfy 
the ordering activity’s needs. 

ORDER 

A. Ordering activities may use written orders, EDI orders, Blanket Purchase Agreements, individual 
purchase orders, or delivery orders for ordering services under this contract. Blanket Purchase 
Agreements shall not extend beyond the end of the contract period; all services and delivery shall be 
made and the contract terms and conditions shall continue in effect until the completion of the 
delivery order. Delivery orders for tasks that extend beyond the fiscal year for which funds are 
available shall include FAR 52.232-19 Availability of Funds for the Next Fiscal Year. The delivery 
order shall specify the availability of funds and the period for which funds are available. 

B. All delivery orders are subject to the terms and conditions of the contract. In the event of conflict 
between a delivery order and the contract, the contract will take precedence. 

PERFORMANCE OF SERVICES 

A. The Contractor shall commence performance of services on the date agreed to by the Contractor 
and the ordering activity.  

B. The Contractor agrees to render services during hours in accordance with its normal practice.  

C. The Ordering Activities should include the criteria for satisfactory completion for each task in the 
Statement of Work or Delivery Order. Services shall be completed in a good and workmanlike 
manner. 

D. Any Contractor travel required in the performance of AIMS Services must comply with the Federal 
Travel Regulation or Joint Travel Regulations, as applicable, in effect on the date(s) the travel is 
performed. Established Federal Government per diem rates will apply to all Contractor travel. 
Contractors cannot use GSA city pair contracts. 

INSPECTION OF SERVICES 

The Inspection of Services-Fixed Price (AUG 1996) clause at FAR 52.246-4 applies to Firm-Fixed Price 
delivery orders placed under this contract. The Inspection-Time-and-Materials and Labor-Hour (JAN 1986) 
clause at FAR 52.246-6 applies to Time-and-Materials and Labor-Hour delivery orders placed under this 
contract.  

RESPONSIBILITIES OF THE CONTRACTOR 

The Contractor shall comply with all laws, ordinances, and regulations (Federal, State, City, or otherwise) 
covering work of this character. 
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RESPONSIBILITIES OF THE GOVERNMENT 

Subject to security regulations, the ordering activity shall permit Contractor access to all facilities necessary to 
perform the requisite AIMS Services. 

INDEPENDENT CONTRACTOR 

All AIMS Services performed by the Contractor under the terms of this contract shall be as an independent 
Contractor, and not as an agent or employee of the Government. 

ORGANIZATIONAL CONFLICTS OF INTEREST 

A. Definitions 

“Contractor” means the person, firm, unincorporated association, joint venture, partnership, or 
corporation that is a party to this contract. 

“Contractor and its affiliates” and “Contractor or its affiliates” refers to the Contractor, its chief 
executives, directors, officers, subsidiaries, affiliates, subcontractors at any tier, and consultants and 
any joint venture involving the Contractor, any entity into or with which the Contractor 
subsequently merges or affiliates, or any other successor or assignee of the Contractor. 

An “Organizational conflict of interest” exists when the nature of the work to be performed under a 
proposed Government contract, without some restriction on activities by the Contractor and its 
affiliates, may either (i) result in an unfair competitive advantage to the Contractor or its affiliates 
or (ii) impair the Contractor’s or its affiliates’ objectivity in performing contract work. 

B. To avoid an organizational or financial conflict of interest and to avoid prejudicing the best interests 
of the Government, the ordering activity may place restrictions on the Contractors, its affiliates, 
chief executives, directors, subsidiaries and subcontractors at any tier when placing orders against 
Schedule contracts. Such restrictions shall be consistent with FAR 9.505 and shall be designed to 
avoid, neutralize, or mitigate organizational conflicts of interest that might otherwise exist in 
situations related to individual delivery orders placed against the Schedule contract. Examples of 
situations, which may require restrictions, are provided at FAR 9.508. 

INVOICES 

The Contractor, upon completion of the work ordered, shall submit invoices for services performed. Progress 
payments may be authorized by the ordering activity on individual delivery orders if appropriate. Progress 
payments shall be based upon completion of defined milestones or interim products. Invoices shall be 
submitted monthly for recurring services performed during the preceding month.  

PAYMENTS 

For Firm-Fixed Price delivery orders the Government shall pay the Contractor, upon submission of proper 
invoices or vouchers, the prices stipulated in the delivery order for service rendered and accepted. Progress 
payments shall be made only when authorized by the delivery order. For Time-and-Materials delivery orders, 
the Payments under Time-and-Materials and Labor-Hour Contracts (Alternate I (APR 1984)) at FAR 52.232-7 
applies to Time-and-Materials delivery orders placed under this contract. For Labor-Hour delivery orders, the 
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Payment under Time-and-Materials and Labor-Hour Contracts (FEB 1997) (Alternate II (JAN 1986)) at FAR 
52.232-7 applies to Labor-Hour delivery orders placed under this contract. 

RESUMES 

Resumes shall be provided to the GSA Contracting Officer or the ordering activity upon request. 

INCIDENTAL SUPPORT COSTS 

Incidental support costs are available outside the scope of this contract. The costs will be negotiated separately 
with the ordering activity in accordance with the guidelines set forth in the FAR. 

APPROVAL OF SUBCONTRACTS 

The ordering activity may require that the Contractor receive, from the ordering activity’s Contracting Officer, 
written consent before placing any subcontract for furnishing any of the work called for in a delivery order. 
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ATTACHMENT 1 – OTHER DIRECT COST (ODC) VENDOR CONFERENCE CHARGES 
 
 
 

ODC Category Rate Unit/Issue 
Meal $33.00 Per Person 

A/V Operator $100.00 Per Hour 
35 MM Slide Projector Package $228.43 Per Day 

Overhead Projector Package $164.97 Per Day 
Video Projector Package $980.00 Per Day 

Computer Projector Package $1,180.00 Per Day  
Internet Wireless Fee $350.00 Per Day 

Fax (local) $1.00 Per Copy 
Fax (International) $3.00 Per Copy 

Copies $ .15 Per Copy 
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